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Sophomore slump? Not at MOXI! In fact, in many ways, our 
impact on this community was greater in our second year 
than our first – and YOU played a crucial role in ensuring 
MOXI followed up its first year of initial successes with  
another year filled with meaningful, moving, and, of course, 
fun moments. 
 

Attendance revenue exceeded expectations, new programs were launched, six new art installations  
debuted, and more members of our community had the opportunity to visit MOXI through our newly 
created Community Partner Membership program. The National Science Foundation acknowledged  

our efforts by awarding us a multi-year grant for our field trip programs – our first federal funding and  
a particularly significant milestone given our young age. These are just some of the measurable  
outcomes I am excited to share with you in our second annual report.

I am also pleased to let you know that, over the last year, I have been working closely with our Board of 
Directors and staff leadership to develop MOXI’s first Five-Year Strategic Plan. This has been an inspiring 
process that excites us and lets us dream big while ensuring we are setting ourselves up for long-term 
success and sustainability. I look forward to sharing our strategic initiatives and goals with you later this year.

However, sometimes the most impressive results we can hope to achieve can’t be reported in black and 
white terms or via a clean and concise spreadsheet. Rather, it’s about the child who feels empowered 
to ask questions and experiment, the one who learns how to code a robot, and the one inspired by the 
innovative connections between art, science, and technology. It’s about the teachers who feel supported 
teaching science and engineering in their classrooms, and the adults who rediscover a passion for play. 
Until we can engineer that big light bulb in the sky above MOXI to illustrate each of these a-ha moments, 
the other measurable results, images, and stories we share with you in this annual report will have to do.

If you haven’t visited us recently, I encourage you to do so. You’re bound to see many such moments or 
experience one for yourself, and there’s no better way to understand MOXI’s impact and potential than 
experiencing it firsthand.

Robin Gose, Ed.D.

President + CEO

WELCOME



4

On behalf of MOXI’s Board of Directors, I am honored 
to thank you for your support over the last year.   
While I have just begun my tenure as Board President, it has been my pleasure to serve MOXI for 
more than 10 years as Treasurer and Executive Committee member. I worked side-by-side with 
my colleagues on our Founding Board and staff to get the doors to this place open and I could 
not feel prouder of what we, as a community, have achieved together. 

Though, I am perhaps even more excited about we can do now that MOXI is here. I am continually 
impressed by each new program we offer, each milestone we hit, and each new idea our staff 

and community bring to life. We have welcomed more than 400,000 guests since we opened, 
but for every person that has come through our doors, there are hundreds, if not thousands 
more, who haven’t had the opportunity to visit. We value inclusivity and want to be a place where 
all in our community are welcome to explore, play, create, and learn.

I’m a numbers guy, a recently retired accountant, so I feel compelled to remind you that what we 
ask each guest to pay in admission or membership only covers a portion of our true operating 
costs. The difference between our total operating costs and what we generate from ticket sales, 

special events, and facility rentals, must be made up by contributions from generous community 
members and foundations, businesses, and other agencies. It’s a bit of a wacky business model 
when you think about it – other service providers in the traditional business world would never 
dream of selling you something at less than what it costs them to make it. But like other nonprofits, 
we aren’t here to make money, we’re here to make an impact.  That said, we have a tremendous 
team keeping a watchful and prudent eye on our operating costs as we continue to expand that 
impact.

With your continued support and belief in MOXI’s mission, I know we will have an impact that 
reverberates from Carpinteria to Santa Ynez and beyond. Thank you. 

Scott Hadley

President, Board of Directors

THANK YOU
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THANK YOU
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MOXI Members are our single biggest group of supporters.  

Their Membership dues ultimately help fund our exhibits, 
operations + programs. In return, they can visit as often 
as they like, enjoy discount rates on select programs, and 
attend special Members-Only events!

PLUS 
29 COUNTRIES 
AROUND THE WORLD 

4,000+ Member Households 

Enjoyed 12 Special Mornings 

Plus 1 Out-of-This-World Party to 

Celebrate Revenge of the Fifth 

MOXI BY THE NUMBERS

173,000+ 
GUESTS SERVED

FROM ALL 

50 STATES 
COAST TO COAST 

17,000+ School  
Children Visited at 
Reduced or No Cost, 
Nearly 70%  from  
Title I Schools
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MOXI BY THE NUMBERS

MOXI hosts 10 weeks of unique STEAM camps each  

summer. In 2018, kids in grades 1-6 had their choice of 

Digital Creativity Camp or the MOXI Institute of Cardboard 
Engineering. The end result of the Digital Creativity Camps 
was a series of stop-motion animation films that were a 
creative mix of heartfelt moments, laugh out loud silliness, 

and surprising storytelling. This year, in a new version of 
Digital Creativity Camp, there are two weeks of Game 
Design Camp plus an all-new SONOS Speaker Building 
Workshop. The MOXI Institute of Cardboard Engineering 

proved very popular, so those will be back this summer  
as well with a few new twists. 

12 ORIGINAL 
SHORT FILMS 
PRODUCED 
BY CAMPERS ...

... DURING ONE 
OF OUR 

10 WEEKS 
OF SUMMER 

CAMP
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In September 2018, MOXI received its first federal 
funding in the form of a three-year grant from the 

NSF. In partnership with the University of California 
Santa Barbara (UCSB), MOXI will develop a series 
of nine Engineering Exploration programs, the 
focal point of which are field trip programs held 
at the museum. Each program will also include 

accompanying classroom extension activities, 
curriculum guides for teachers, and a modified 

           $169,988 
AWARDED BY THE NATIONAL 
SCIENCE FOUNDATION (NSF)

version of the curriculum for use in after school 
programs. In the first year of the grant funding, 
MOXI has begun prototyping three of the nine 

programs – each of which invites students to apply 
the practices of design thinking and engineering 

to real-world scenarios to find solutions to a variety 
of challenges. Each field trip program involves 
work in the Exploration Lab that connects to  
MOXI exhibits. 

MOXI BY THE NUMBERS
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The first cohort of MOXI Apprentice Program 
students graduated and earned their certificates in 
Informal STEM Learning from UCSB Extension. The 
graduates are following a variety of paths – from 
working in the museum field to beginning teaching 
careers and pursuing graduate degrees. The  

APPRENTICE PROGRAM GRADUATES

9
second cohort began their coursework and  

training at MOXI in September and have been  
actively assisting with the Engineering Exploration 
program prototyping, new Exploration Station  
facilitation strategies, visitor experience evaluation, 
and more.

MOXI BY THE NUMBERS
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MOXI highlights the intersection of the arts with science 

and technology most explicitly in the museum’s Interactive 
Media Track with rotating exhibitions in the Interactive 
Media Theater and the Simms/Mann Family Foundation 

Bridge gallery. The installations that debuted at MOXI in 
2018 were as varied as their creators. Work from artists 

Analysis/Synthesis by Javier Villegas, October 

2018 – January 2019

TEMPORARY  
ART INSTALLATIONS 
DEBUTED IN THE INTERACTIVE 
MEDIA TRACK

Vizikord by Davor Magdic, January – April 2018 Reflections by Marco Pinter, January – May 2018 Blortasia by Kevin Mack, June – September 2018

Digiti Sonus by Yoon Han, June – September 2018 Otherworldly by Lisa Jevbratt, September 2018 – 

January 2019

from as far away as South Korea and as close as here in 

Santa Barbara were showcased. Media used were anything 
but traditional – from virtual reality headsets and augmented 
reality tech to fingerprint scanners and colorful murals –  
all with interactive components.

MOXI BY THE NUMBERS
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In 2018, we kicked making + tinkering into high gear in 

our first floor makerspace we call the Innovation Work-

shop – offering a new activity each week of the month 
around one central theme. For instance, in July, guests 

explored flight and aerodynamic design with activities 

such as paper helicopter + stomp rocket making. Already 

in 2019, we’ve evolved the experience further, with a 
new layout in the workshop and the creation of multiple 

activity stations, allowing for even more creativity, greater 
flexibility, and more diverse options for guests of all ages.

UNIQUE MAKING + 
TINKERING ACTIVITIES 
OFFERED IN THE  
INNOVATION WORKSHOP

48

MOXI BY THE NUMBERS
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2,029 KIDS  
AT HEART  
ATTENDED ADULTS-ONLY 
AFTERPARTY + TWILIGHT 
TIME EVENTS

MOXI BY THE NUMBERS
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Did you know MOXI is available for wedding ceremonies, 
receptions, rehearsal dinners, and everything in between? 
In 2018, five happy couples opted for our non-traditional 
space in honor of their big day, and we’ve got even more 
on the calendar for 2019. MOXI can be rented for any 

type of private event. 

Introduced in 2018, on most Tuesdays during the school 

year, from 10 AM – 12 PM, we set aside the time for littlest  
explorers and tiniest tinkerers to play and discover without 
field trip groups on the museum floor. 

Happy Couples Celebrated 

Their “I Do’s” at MOXI

   52 
Toddler Tuesday Hours

Since opening, MOXI has been proud to honor educators 

in Santa Barbara and Ventura Counties with free admission 
to MOXI. In 2018, we launched the Community Partner 

Membership program as a new way to provide free access 
to MOXI. In collaboration with local organizations whose 
focus is working with underserved families or populations 
with exceptional needs (such as foster children and  
homeless families), we work with them to provide their 

  1,800+ 
COMPLIMENTARY  
MOXI VISITS 

constituents free or heavily discounted admission to the 
museum. We work with the organization to determine  
how to best provide admission from guest passes to 
scheduled group visits or a membership card. There is  
no one-size-fits-all solution when it comes to financial  
accessibility needs, and we believe this program is the  
best way to reach those who need the assistance and 

opportunity most.

5

MOXI BY THE NUMBERS

PROVIDED TO EDUCATORS, 
COMMUNITY PARTNERS + 
OTHER NONPROFITS
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The app, a first of its kind for a Southern California 
museum, is just one part of MOXI’s approach to 
accessibility planning and inclusion efforts. Staff 

participate in training sessions led by subject- 
matter experts on such topics as inclusive language, 
alternative communication methods, hearing  
impairment, sensory-processing disorders, and 

ON THE SENSORY-FRIENDLY MAP OF MOXI 
AVAILABLE ON OUR APP CALLED “ACCESS 

MOXI” LAUNCHED IN JUNE 2018. 

universal design. Information about Accessibility 
was added to MOXI’s website in 2018 with sections 
on planning a visit in addition to resources 

available at the museum. Accessibility programs  
at MOXI are funded in part by a generous grant 

from the Henry Peterson Foundation.

MOXI BY THE NUMBERS

QUIET 
SPACES4
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36 BIG BALLOONS 
RINGED THE ROOFTOP 
LEVINSON FAMILY SKY 
GARDEN TO CELEBRATE 
MOXI´S 1ST BIRTHDAY AT THE 
START OF 2018

February 25, 2018 – MOXI’s First Birthday

           12 Noon marked 

the time we counted down with 

500+ guests and a balloon drop 

to mark the end of 2018 and ring 

in the new year during our first 
“Noon Year’s Eve” celebration.

MOXI BY THE NUMBERS

All statistics provided for fiscal year January 1, 2018 – December 31, 2018 
unless otherwise noted.
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There are many layers to learning at MOXI and varied points of entry to engagement that make MOXI´s exhibits  
accessible + fun for all learners. Let’s take a closer look at one of our exhibits, Light Patterns, that exemplifies the power of 
learning through active exploration + play.

Hands-On, Accessible, All-Ages Appeal.

“What if I make 
a tic-tac-toe 
board over 
here?” 

“How can I make 
these colored dots 
into a recognizable 
shape?”

A pair of MOXI’s 2018 
apprentice program graduates 

devoted their capstone project to 
researching and evaluating guest 

engagement at Light Patterns. 

Their most interesting findings? 
Stay time was universally long and 

collaboration (within groups 
and with strangers) was 
present in nearly every 

interaction.

Toddlers find joy 
in discovering the 
different color peg 

options and develop 
fine motor skills 
through pattern 

creation. 

Collaboration: 
Two heads are often better than one when it 

comes to figuring out how to make images 
and patterns come to life on the wall. 

It can also be more efficient for guests to 
work together to find pegs of a desired color, 

or one person to place pegs high and one 

low. Some guests even use the wall 
and pegs to create and play  

collaborative games.

MOXI`S APPROACH TO LEARNING

Communication: 
As with any project or task, 

communication is key to effectively 
working together on Light Patterns. 

Also, children love to describe the 
works of art they have created or name 

their favorite colors.

Pegs can be 

inserted at 

any height.
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LIGHT PATTERNS
GENEROUSLY SPONSORED BY

The Fairly 
Family Trust

Light Patterns is one of MOXI’s most popular exhibits.  

It evokes a bit of nostalgia for the classic Lite-Brite® toy among our older visitors and children marvel at the bright lights and sheer 
size of the blank canvas they have. It draws guests in with its direct and oversize fun appeal, but keeps them engaged for far more 
interesting and complex reasons with opportunities to develop + practice the 21st century skills of collaboration, communication, 
critical thinking + creativity.

“Why does this 
peg glow brighter 
than that one?”

MOXI used the wall 

for a big bright game of 

Pictionary during one of 

its popular adults-only 

Afterparty events.

Light Patterns  
is generously sponsored  

by The Fairly Family Trust.

Founding Board Member Lynda Fairly was an 
early supporter of MOXI as a Door-Opener donor 

and major contributor to the museum’s Capital 
Campaign. A career educator, who spent time in 

both teaching and administration, she is now a 

passionate advocate for education and the arts. 
She loves sharing MOXI with friends and family 

from nearby and afar and enjoys attending 
MOXI’s interactive art exhibit receptions 

with her husband Richard as a 

member of the Innovator 
Circle.

Light Patterns was 

designed to invite playful 
interactions. It is easy to get 

started and the potential 

for types of interactions and 

learning is varied, making it 
accessible to people of all 

abilities.

Guests of all 

ages are drawn 

to Light Patterns 

and love sharing 
their creations.

EXHIBIT IN DEPTH: LIGHT PATTERNS

Creativity:  
The black wall base of Light Patterns 

is the ultimate blank canvas. Guests 
create big and small designs 

ranging from the abstract to the very 
regimented and patterned. Some 

spell out names, recreate iconic 

characters, or design instantly  

recognizable objects.Critical 
Thinking: 

While there are limitless patterns and  

designs that can be created, and there are 

no wrong or right ways to create a design, 

when a guest has a certain vision, they must 

work within the constraints of the medium  

in front of them. On Light Patterns, this 

means a limited number of colors  

and creating shapes and curves  

within a preset grid.

R
ichard Finkley + Lynda Fairl

y
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SUPPORTING MOXI

MOXI@Night Sponsorship

“We love this party for a purpose! It is an incredibly fun 
way to provide access to inspiring STEAM education for 
schools and local families. It is also a fantastic way to intro-

duce friends from out of town to MOXI.”
Melinda Goodman Kemp + Robert Kemp

MOXI@Night 2019 will be held on October 5. Sponsorship 

and underwriting opportunities are available now. Contact 

Amanda Allen at development@moxi.org to learn more.

Innovator Circle Annual Giving

“We are not sure who was more delighted the first time 
we walked through the doors at MOXI - us or our grand-

daughters. We strummed the guitar, sent parachutes 

flying into the air, built racecars, recorded a soundtrack to 
a movie clip, and got soaking wet playing in the water on 
the roof deck. MOXI is a special place that opens the eyes, 

heart and imagination of children of all ages!”
Sue + David Viniar

Members of our Innovator Circles of Giving help support 

our ongoing operations and enjoy a variety of benefits 
including exhibit preview + art installation reception  

invitations as a thank you for their support.

Corporate Partnerships

“At Sonos, we believe that music education changes 
children’s lives and lifts academic achievement. MOXI 
embraced this concept by creating a hands-on learning 

workshop for kids to explore the fundamentals of sound 
and even build their own speakers. These are the next 
generation of innovators and artists, and we’re honored  
to invest in their futures.”
Deji Bryce Olukotun, Head of Social Impact, Sonos

The first Sonos Speaker Design Workshop was prototyped 
at MOXI in fall 2018. Additional sessions are planned  

for 2019.

Foundation Grants + Gifts

“We at the Zegar Family Foundation are proud to support 

MOXI in providing fun yet meaningful educational  
opportunities for STEAM learning for children and others  

in our Santa Barbara community.”
Zegar Family Foundation

As a nonprofit organization, MOXI relies on contributions of time, resources + funds to help meet our revenue goals and fulfill 
our mission. Many of our programs would not be possible without the support of individuals, foundations, and businesses. 
From major gifts and membership dues to volunteering commitments and facility rental fees, there are a variety of ways you 
can have a direct impact on MOXI’s work of cultivating the next generation of problem solvers + innovators.

Made Possible In Part By …
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SUPPORTING MOXI

Membership

 “We love MOXI because it stimulates our kids’ imaginations, 
prompting a sense of curiosity and inquisitiveness into 
how things work.  MOXI’s exhibits consistently inspire awe 
and stimulate creativity at another level, showing Paetra (8)  
and Marcel (4) that art goes beyond just crayons, paper, 
and clay - when we learn about physics, engineering, and 

programming, new avenues of creativity open to us, and 
we are able to learn more and create more.  The exhibits 
give us the chance to engage our kids, even if just at the 
simplest level, about scientific concepts that we hope will 
spark their desire to learn more as they grow older.”
Danielle Spahn, Founding Family Level Member

Private Event Rentals

 “We chose to host our anniversary celebration at MOXI 
because we wanted to treat our clients + staff to a fun 

night in a unique place while also giving back to our 
community. Supporting nonprofits in the area we serve 
is a priority for Monarch Wealth Strategies and we hope 

to inspire others to do the same. By sharing MOXI with 
our guests, we opened the door to them possibly visiting 
again, or perhaps becoming a Member or a supporter of 

the museum’s work in other ways.”
Aaron Clark, Founder + President, Monarch Wealth Strategies

MOXI is available to rent for private parties, weddings, 

corporate events + more. Treat your guests to a unique 

experience amidst the exhibits and celebrate with one of 

the best views of the city from the ocean to the mountains 

from our rooftop. Contact events@moxi.org to learn more.

In-Kind Donations

 “Ventura Rental Party & Events choose to support MOXI’s 
financial goals through in-kind donations of event rentals 
and décor for a variety of events including the Afterparty  
series and MOXI@Night because we are proud to be 

aligned with MOXI’s mission to ignite learning through 
interactive experiences in science and creativity. We look 
forward to our continued support in 2019 and beyond!”
Heidi + Mike Whitcomb, Ventura Rental Party & Events

Volunteering

“I love volunteering at MOXI because it’s a great way to 
share my passion for STEM with the community by guiding 

guests through new, exciting experiences. It’s important  
to me because I want to help people of all ages learn  

and grow.”
Chloe Harrah

MOXI is launching a dedicated Teen Volunteer +  

professional development program in fall 2019. More 

information is available at moxi.org/volunteer.
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Financials.

Assets Total

2018 2017

Cash and Cash Equivalents $1,873,263 $2,918,117

Prepaid Expenses $21,237 $32,961 
Contributions Receivable, Net $1,128,695 $2,923,750
Land Lease Contribution Receivable $2,015,636 $2,032,764
Building, Exhibits + Equipment, Net $18,385,873 $19,827,070

Investments $2,757,759 -

    Total Assets  $26,182,463  $27,734,662 

Liabilities + Net Assets

Accounts Payable  $167,802  $179,119 

Accrued Expenses $151,538 $151,538 
Deferred Revenue $96,851 $80,728 

    Total Liabilities  $416,191  $411,385 

Without Donor Restriction $22,505,244 $22,366,763 
With Donor Restriction $3,261,028 $4,956,514 
    Total Net Assets  $25,766,272  $27,323,277 

 $26,182,463  $27,734,662 

FINANCIALS
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Expenses Total

2018 2017

Program Services   $3,764,109  $3,447,501 
Management + General  $610,994  $318,580 
Fundraising  $552,308  $445,559 
    Total Expenses  $4,927,411  $4,211,640 

    Increase (Decrease) in Net Assets  ($1,557,005)  ($182,309)
    Net Assets, Beginning of Year $27,323,227 $27,505,586 

    Net Assets, End of Year  $25,766,272  $27,323,277 

FINANCIALS

Support, Revenues + Gains

Contributions  $1,334,775  $1,762,424 
Admissions $1,086,838 $1,028,142 
Memberships $503,956 $731,873 
Facility Rentals $259,043 $162,787 

Miscellaneous Revenue $111,486 $98,260 

Special Events:
        Special Events Gross Proceeds $399,488 $448,474 
        Direct Special Events Costs  ($159,479)  ($208,323)
        Net Special Events Proceeds  $240,009  $240,151 
Investment Gain (loss)  ($165,701)  $5,694 
Net Assets Released from Restrictions - -

    Total Support, Revenues, and Gains  $3,370,406  $4,029,331 

Special Events: 7%

Facility Rentals: 7%

Memberships: 14%

Contributions: 38%

Admissions: 31%

Classes, Camps + 

Programs: 3%

Revenue

Development: 11.2%

Education, Exhibits + 

Programs: 76.4%

Management + 

General: 12.4%

Expenses
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Staff

•  Robin Gose, Ed.D., President and 

CEO

•  Jenny Kearns, CFO and COO

 

Education

•  Ron Skinner, Director of Education

•  Kaia-Joye Wesolowski, Learning 

Programs Manager

•  Kevin Spracher, Floor Staff Manager

•  Tarah Connolly, Curriculum  

Specialist 

•  Loryn Hodosy, Learning  

Programs Coordinator 

Exhibits

•  Sean O’Brien, Ph.D., Director of 

Exhibits

•  Simon Mused, Exhibits Manager

 

Development

•  Amanda Allen, Director of  

Development

•  Sasha Karlova, Membership Manager

•  Katie McNab, Events Manager

•  Riley Leonard, Events Coordinator

•  Zoe Slayton, Development and 

Board Coordinator

 

The MOXI Team.

Marketing and Communications

•  Martha Swanson, Director of  

Marketing and Communications

•  Jacqueline Garcia, Marketing and 

Communications Coordinator

 

Operations

•  Dan Modglin, Operations Manager

•  Danielle Lafreniere, Guest Services 

Assistant Manager

•  Irene Figueroa, Custodian

MOXI TEAM
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We thank our many generous 

supporters for ensuring MOXI is a 

valuable resource for this community, 
making it possible to ignite learning 

through interactive experiences in 
science and creativity.

Lifetime Giving

MOXI was made possible and  

continues to thrive because of the 

efforts and generosity of many. Here, 

we extend a special thank you to 

those who have made particularly 

significant or continued contributions 
to MOXI with lifetime gifts totaling 

$10,000 or more.

$1 million +

•  Jurkowitz Family
•  Levinson Family 
•  Kay McMillan

•  Muller Family

•  Roberto Foundation

•  Wolf Family

•  The Wood-Claeyssens Foundation

$500,000 - $999,999

•  Carsey Family Foundation

•  Lois + Richard Gunther

•  Hagerman Family

•  Highland Santa Barbara  
Foundation Inc.

•  Sheldon Family

•  The Simms/Mann Family  

Foundation

•  Towbes Family 

•  Zegar Family Foundation

$100,000 - $499,999

•  Anonymous

•  Monica + Timothy Babich  
Family Foundation 

•  Sarah + Christopher Blanc

•  Ella + Scott Brittingham,  
The Otis Booth Foundation 

•  Change Happens Foundation

•  Marcia + John Mike Cohen

•  Constance Family,  

WWW Foundation 

•  Cox Communications
•  The Craig and Susan McCaw  

Foundation

•  Curvature
•  David Bermant Foundation
•  Edison International 

•  Firework Foundation

•  Gabler Family

•  Melinda Goodman Kemp +  

Robert Kemp 

•  Hahn Family, Little One Foundation 

•  The Hearst Foundations

•  Judy + Jeff Henley

•  Henry Peterson Foundation

•  Mandy + Daniel Hochman

•  Cyndee Howard

•  Hutton Parker Foundation

•  Hollye + Jeff Jacobs Family 

• Tom Kenny

•  McAlister Family

• Susan McMillan

•  Mericos Foundation

•  Mercedes Millington + Jack Mithun 

•  Mosher Foundation

•  Muzzy Family
•  Orfalea Foundation 

• QAD

•  Sangham Foundation

•  Santa Ynez Band of  
Chumash Indians

•  Leanne Schlinger 

•  Missy + Chuck Sheldon

•  Volentine Family Foundation
•  Walter J. & Holly O. Thomson  

Foundation

$25,000 - $99,999

•  Almeroth Family

•  Ann Jackson Family Foundation

We Are Grateful. Thank You.

Board of Directors

•  Scott Hadley, President

•  Chris Kroes, Vice President,  

General Counsel

•  Susan McMillan, Secretary

•  Nancy Sheldon, Treasurer

•  Jill Chase, At Large

•  Jill Levinson, At Large

•  Alixe Mattingly, At Large

•  Justin Anderson

•  Kristen Blabey

•  Josh Blumer

•  Marcia Cohen

•  Dagny Dehlsen*

•  Tyler Duncan

•  Julie Farrell

•  Elizabeth Gabler

•  Lisa Hearst Hagerman

•  Jennifer Hecht

•  Richard Hutton

•  Ryan Muzzy

•  Eloy Ortega*

•  Ann Pieramici

•  Leanne Schlinger

•  Fiona Stone

•  Sergio Villa*

•  Andrew Winchester

•  Noelle Wolf

*Indicates Board Member retired from service  

in January 2019

DONOR LIST
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• Alixe + Mark Mattingly
•  Montecito Bank & Trust
•  Barbra Mousouris
•  Melissa + Stephen Murdoch

•  Ragan Family

•  Rosalyn Rosenthal 

•  Rusty’s Pizza Parlors, Inc.
•  Schlinger Chrisman Foundation

•  Gary Simpson, Santa Barbara  
Home Improvement Center

• SONOS

•  Pat + Dave Tisdale
• The Towbes Foundation

•  Alison + Lyle Turner

•  Union Bank 
•  Walters Family Foundation

•  Lynda Weinman + Bruce Heavin
•  Janet Whalen + Robert Postma

•  Williams-Corbett Foundation

$10,000 - $24,999

•  Aera Energy LLC 

•  Armstrong Associates, Inc.

•  Bank of America
•  Margo + Jeff Barbakow
•  Bardakos-Riley Family

•  Kara + Christopher Bellamy 
•  Polly + Geoff Bloomingdale
•  Tracy + Michael Bollag
•  Annette + Richard Caleel 

•  CA Retina Consultants and  

Research Foundation

•  Louise + Tim Casey

•  Virginia Castagnola-Hunter
•  Corwin Family and Metropolitan 

Theatres 

•  Cushman Family

•  Deanna + James G.P. Dehlsen

•  Egenolf Family

•  Ivana + Andrew Firestone
•  Linda + James Ginsburg

• Misty + Michael Hammer

•  Harcourt Family

•  Hinkley Family

•  Christine + Michael Holland 

•  Rebecca + John Ingram

•  Jewish Communal Fund

•  Julia + Frank Ladner

•  Lakas Shimizu Philanthropy Fund
•  Kristin + William Loomis

•  Lucky One Foundation

•  MacDonald Family Foundation

•  Martin/Vella Family
•  Morouse Family 

•  Zoe + Trevor Morris
•  Julie + Scott Nesbit

•  Nanette + Henry Nevins 
• Nancy Newman

•  Margie + Bob Niehaus
•  Belita Ong + Gordon Auchincloss
•  Paskin Family

•  Pieramici Family

•  Presidio Tile & Stone
•  Susannah E. Rake

•  Lady Leslie Ridley-Tree

•  Pamela + Dr. Timothy Rodgers

•  Roger S. Firestone Foundation

•  Ruby & Rochon Pediatric Dental, Inc.
•  Maryan + Dick Schall 

•  Elisabeth Schreiber + Steve Wolff
•  Sea Forward Fund

•  Jasminka + Dick Shaikewitz
•  Bui + Herb Simon
•  Roxanna + Randall Solakian 
•  Judith +Jack Stapelman

•  Katherine + Matthew Stewart

•  Bartlett, Pringle & Wolf
•  Arlene + Barrie Bergman
•  Berti Family
•  Bialis Family Foundation
•  Judy + Mario Borgatello and 

Louise + David Borgatello
•  Jill + Chad Chase 

•  Cottage Children’s Medical Center
•  Deckers Brands
•  Dagny + Jim Dehlsen

•  Dreier Family

•  Katy + Dr. Ernest Drew

•  Energy Partners Fund

•  Lynda Fairly 

•  Friedman Family

•  Gainey Family

•  Kielle + John Horton

•  Iannelli Family

•  JPMorgan & Chase Co.
•  The June G. Outhwaite  

Charitable Trust

•  Masha + Kevin Keating
•  Kind World Foundation

•  Lillian Lovelace
•  Lucky Fund

•  Lyons Family

DONOR LIST
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•  Fiona Stone

•  United Way of Santa Barbara County
•  Valleycrest Productions LTD.
•  Kathy + Bill Weber
•  Wells Fargo Advisors, LLC
•  White & Grube Orthodontics
• Wilkie Brothers Foundation
•  Carolyn + Phil Wyatt,  

Wyatt Technologies 

• Crystal + Cliff Wyatt 

Annual Giving

As a private, nonprofit organization, 
MOXI depends on contributions 

from individuals, organizations,  
foundations, and corporations to 

ensure quality STEAM learning  

opportunities. During 2018, we were 

fortunate to receive contributions 
through Membership, the Education 

Fund, Innovator Circles of Giving, 
special projects, and events.
 

Thank you to the following  

philanthropic supporters for their 

generosity and valued impact.

$100,000 - $499,999

•  The Wood-Claeyssens Foundation

$25,000 - $99,999

•  Cottage Children’s Medical Center
•  Melinda Goodman Kemp  

+ Robert Kemp

•  Henry Peterson Foundation

•  Daniel + Mandy Hochman

•  Hutton Parker Foundation

•  JPMorgan & Chase Co.
•  Jurkowitz Family
•  Tom Kenny

•  Levinson Family
•  Susan McMillan

•  Mericos Foundation

•  SONOS

•  Zegar Family Foundation

$10,000 - $24,999

•  Almeroth Family

•  Bank of America
•  Jill + Chad Chase

•  Marcia + John Mike Cohen

•  Muller Family

•  Edison International

•  Gabler Family

•  Hagerman Family

•  Kay McMillan

•  QAD

•  Schlinger Chrisman Foundation

•  Leanne Schlinger

•  Sheldon Family

•  Volentine Family Foundation

$1,000 - $9,999

•  AB Design Studio Inc.
•  Anonymous

•  Jen + Skip Abed

•  Jill + Corey Anderson

•  Arlington Financial Advisors
•  Kim Marie Atwater

•  Belita Ong + Gordon Auchincloss
•  Margo + Jeff Barbakow
•  Bartlett, Pringle & Wolf
•  Susie + Riley Bechtel
•  Kara + Christopher Bellamy
•  Berti Family
•  Ellen + Gary Bialis
•  Jill + John Bishop
•  Joe + Dena Bishop
•  Ashley Nichols Blevins
•  Polly + Geoff Bloomingdale

•  Annette + Richard Caleel

•  Kim Cantin

•  CapTrust Community Foundation

•  The Capital Group Companies 

Charitable Foundation

•  Catalyst for Thought

•  Chloe Cohen

•  Patricia + Josh Connor

•  Mary Jane + Andrew Cooper 

•  Cox Communications
•  Carrie Ohly-Cusak + Tom Cusack

•  Cushman Family

•  Dagny + Jim Dehlsen

•  Pamela Dillman Haskell +  

Chris Haskell

•  Barrett Evans
•  ExxonMobil Foundation
•  Friedman Family

•  Priscilla + Jason Gaines

•  Gainey Family

•  Christie + John Glanville
•  Robin Gose + Chris Mosier

•  Emily + Scott Hadley

•  Josh Stichter, HUB International
•  Humanist Society of Santa Barbara
•  Andrea + Richard Hutton

•  Rebecca + John Ingram

•  Stefanie Sohn Jackson +  

David Jackson
•  Hollye + Jeff Jacobs Family

•  Marc Jones

•  Lisa + Sam King

DONOR LIST
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•  Parker Kopf + Family

•  Marsha Kotlyar

•  Beryl + Neil Kreisel
•  Richard Kriegler

•  Ann + Chris Kroes

•  Chris Lancashire

•  Dorothy Largay

•  Vivienne Leebosh
•  Laurel Leone + Steve Bellamy
• Lewis A. Kingsley Foundation

•  Lillian Lovelace
•  Matthew Lloyd + Nini Muñoz 
•  Lucky Fund

•  Chris + Nilou Lueck

•  Marymount of Santa Barbara
•  Dr. Barbara Mathews
•  Ginger Salazar + Brett Matthews
•  Alixe + Mark Mattingly
•  Elizabeth McGovern
•  Mercedes Millington + Jack Mithun

•  Earl Minnis

•  Montecito Bank & Trust
•  Denise Montgomery

•  Diane + Douglas Morgan

•  Union Bank
•  Holly + Robert Murphy

•  Shelly + Chetan Nayak

•  Nanette + Henry Nevins
•  Diane + Douglas Norberg

•  Northern Trust

•  Sabin Perkins

•  Marla + Lee Phillips 

•  Pieramici Family

•  Brenda + Garland Reiter
•  Carole Ridding

•  Jeannette + Kevin Root
•  Rosalyn Rosenthal

•  Kathleen McClellan Sain

•  Kelly + John Samuels

•  Sangham Foundation

•  Santa Barbara Foundation
•  Elisabeth Schreiber + Steve Wolff
• Elizabeth + Mark Schulhof
•  Lisa Scibird

•  Sea Forward Fund

•  Missy + Chuck Sheldon

•  Jennifer Smithmick + Max Drucker
•  Merryl Snow Zegar + Chuck Zegar

•  Fiona Stone

•  Lydia Swanson

DONOR LIST
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• Patricia + Eric Swenson

•  Muzzy Family
• Mosher Foundation

• The Towbes Foundation

•  Carrie Towbes + John Lewis

•  Alison + Lyle Turner

•  Evan Turpin
•  Sue + David Viniar
•  Lynda Weinman + Bruce Heavin
•  Amy Wendel + Daniel Meisel

•  Heidi + Mike Whitcomb

•  Wilkie Brothers Foundation
•  Amy Windmueller

•  Lisa + David Wolf
•  Carolyn + Phillip Wyatt

•  Laura + Geof Wyatt

•  Leslie + Robert Zemeckis

$500 - $999

•  Ioan Allen

• Leslie + Philip Bernstein
• Maria Black
• Bill Burke + NancyBell Coe
• Deborah Carlen

• Louise + Tim Casey

• Laurie Deans + Joseph Medjuck
• Emmons Family

• The GoGo Foundation

• Hixon Family
• Luci + Rich Janssen

• Tracy + Eric Kanowsky

• Linda + Bill Kitchen
• Cynthia May

•  Lorraine McDonnell +  

Stephen Weatherford

• Mireille + Chris Mills

• Mason + Anna Morfit
• Barbra Mousouris
• Jack + Gretchen Norqual

• Patagonia Inc.

• Samuel Pellicori + Karen Gallegos

• Lizzie + Brent Peus
• Jim Ruh

• Janis + Bill Spracher
• Marianne Sprague

• Tziouvaras Family
• Ziegler Family

$250 - $499

•  Judy Bruton
•  Patty + Robert Bryant
•  Whitney + Tyler Duncan

•  Margaret + William Geyer

•  Dan Kouba

•  Susan + Jeff Kouba

•  Mitchell Kreigman

•  Julia + John Rodgers

•  Allan Rogers

•  Kathleen Rogers

•  Smart & Final Charitable  
Foundation

In-Kind

We extend a special thanks to the 
businesses and sponsors who  

generously contributed in 2018 to the 

many special events and important 
operational needs making our edu-

cation programs and exhibits a great  
success.

• Aftermaster Audio

•  Almeroth Family

• Ana’s Balloon Creations
•  Anchor Point IT Solutions

•  BlueStar Parking

•  Boone Graphics
•  Casa Dumetz Wines
•  C’est Cheese
•  Jill + Chad Chase

•  Patricia Connor

•  Cutler’s Artisan Spirits 
•  DJ of Ability

•  Conway Family Wines - Deep Sea

•  Damitz, Brooks, Nightingale, Turner 
& Morrisset

•  DJ Darla Bea
•  Duo Events
•  Figueroa Mountain Brewing Co.
•  Garden Street & Company
•  Stephen Hearst

•  Jennifer Hecht

•  Hotel Californian

•  Islay Events
•  MadeWest Brewing Company
•  Monrovia Nursery Co.
•  Montage Beverly Hills
•  Nini Muñoz
•  Occhiali Fine Eyewear

•  Omni Catering

•  Oreana Winery

•  Pali Wine Co.

•  Riverbench Vineyard & Winery
•  Santa Barbara Sailing Center
•  Santa Barbara Winery
•  Santa Barbara Zoo
•  Selah Dance Collective
•  Simply Cocktails

•  Sugar Mill Farms

•  The Silent DJ

•  Topa Topa Brewing Co.
•  Trader Joe’s
•  Gene Urban
•  Ventura Rental Party & Events
•  Noelle Wolf

DONOR LIST



MOXI, The Wolf Museum of Exploration + Innovation is dedicated to igniting learning through 
interactive experiences in science and creativity.  As a private 501(c)(3) nonprofit organization, 
MOXI depends on the generous support of the community to fund its programs and exhibits. 
Join us today in ensuring quality STEAM education in our community and beyond, for today’s 
children and future generations, at moxi.org/support.

125 State Street

Santa Barbara, CA 93101


